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WAL-MART ANNOUNCES GOAL OF SELLING
100 MILLION ENERGY EFFICIENT LIGHT BULBS.
With Consumers Facing High Uty Costs and Environmental Challenges, Retailer
Offers Simple Solution

BENTONVILLE, Ark., Nov. 29, 2006 - Wal-Mart Stores, Inc. the world's leading rtaler,
today announced sn ambitious campaign 1o sel 100 million compact luorescent light bulbs
(CFLS) at its Wal-Mart and Sam’s Club locations by the end of 2007. If achieved, tis goal has
the potental to save customers as much as 3 billon in elctrical costs ovr the life of the CFLS.
In addition o saving money for consumers,these innovative products Conscrve up o 75 percent
‘more energy than traditional light bulbs and lower greenhouse gas missions.

We have a fundamentalbelief that al familes should have acess to ffordable, sustanable
‘200ds, and compact fluorescent light bulbs are a great way for our customers o save mone
Wal-Mart Vice President of Corporate Srategy and Sustainability Andy Ruben sad. “The
working families and small businesses that are our customers will ot only save maney when
shopping with u, but aso on ther electric bills,allthe while benefiing the environment ™

Wal-Mart and Sam’s Club have implemented a multi-dimensional plan (o help sel the 100
‘millon CFLs. The plan includes:

1. Interactive displays a 100 select Wal-Martstores beginning January 2007, o help
customers choose which CFLs best ft their needs. An online savings calulator is
curently avalable on Samsclub.com.

2. Educational displays o allow customers to compare quaites and styles, and demonsirate
the potenial savings associated with cach type of CFL.

3. Increased shelf space with prominent displays in the lighting asles, as well a displays in
unexpected places around Wal-Mart sores and Sam’s Clubs,

4. Marketing promotions i print publicatons and on Wal-Mart TV and radio o give:
customers tps for transitoning 10 a energy-effcient home.

5. Associate education through Wal-Mart’s intemal newsletter, s well a a competiton to
encourage Wal-Mart and Sam's Club associates to generate CFL sales.




[image: image1.jpg]‘Wit ncarly 20 percent ofal home elecric costsstemming from lighting alone, CFLS can have
tremendous benefts. Converting one conventional 60W bulb 0.3 13W CFL can save: S30 in
clctric costs aver it ietime; 10 conventional bulbs from being produced. transported and
discarded i landfl; 20 Ibs. o coal from being bumed: and 450 I, of preenhouse gases from

aching thesir. The average home has more than 30 comparibe sockers. which mens even
mors potential savings

“We realze this s  lofty asiraton, bu f we reach our goal of seling 10D millon CFLs by the
nd of 2007, the results will be saggering.” Ruben added. “Over the ife ofthose bulbs, $3
billion can be saved in electrical costs and 20 million metric tons of greenhouse gases can be
prevented from entering our atmosphere, This chanze is comparable to taking 700,000 cars
off the road, or powering 450,000 single-family homes. Compact fluorescent light bulbs will
change the way consumers ook at energy eficent products bezause not only can they benefi
diretly, but sl feel good sbout it

About Wal-Mart Stores, Inc.
WalMart Stores, Inc. operates Wal-Mart discount stores, supercenters, Neighborhood Markets
and Sam's Club locations in the United States. The Company operates in Argeniing, Brazi,
Canada, China, Costa Rica, I Salvador, Guaterala, Hondurss, Japan, Mexico, Nicaragua, Pucrto
Rico and the United Kingdom. The Company’s sccuritis are listed on the New York Stock
Exchange and NYSE Arca, formerty the Pacific Stock Exchangs, under the symbol WM.
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